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Source: GfK

Digital transformation is opening a myriad of options ï

everything is imaginable, much seems to be possible too
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Industry IoT Streaming

Gesture ControlDigital Transformation
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Disruptive Innovation Machine Learning
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Selecting the very right option is the key USP in a globally 

connected & digital world with myriads of options & alternatives

Decision 

making, timing 

& learning are 

becoming the 

decisive 

success factor

The difference between the right word 

and the almost right word is really 

a large matter ïitôs the difference

between lightning and a lightning bug!

Mark Twain
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The disruptive consumer01
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It is essential for me to access or store content in the cloud é

Source: GfK survey among 26,000+ Internet users (ages 15+) in 22 countries ïtop 2 boxes (incl. agree completely)/bottom 2 boxes (incl. donôt agree at all) out of 7-point scale ïrounded

Cloud storage

is supporting a mobile way of life, giving freedom to consumers 

Understanding leapfrogging behaviour is essential for having success in the digital age!

ñemergingò countries are 

leading with storing & 

accessing photos, 

documents, music or other 

content in the cloud
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How often you entertain guests in your home é

Source: GfK survey among 22,000 Internet users (ages 15+) in 17 countries ïrounded, 2017

Entertaining guests at home

is changing the way weôre spending our leisure time

Entertain @ home!

Every day 

or most days

At least 

once a week

At least 

once a month

Less often

Never
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Mexicans & Argentinians are 

the most frequent hosts 

entertaining guests at home 

either daily or weekly

they are followed by 

Brazilians, Italians & 

Chinese

Therefore (digital) 

entertainment is getting 

more individual than ever
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Do you track your health/fitness using an app, fitness clip or smartwatch é

Source: GfK survey among 20,000+ Internet users (ages 15+) in 16 countries ïrounded, 2016

Tracking health or fitness
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Digital assistants are becoming an integral part of our life!

Yes, I currently

monitor or track

Not currently, but I have

monitored or tracked in the past18%33%

Average across all countries
33% of internet users 

monitor or track their health

Top 5 countries are:

China (45%), Brazil (29%), 

USA (29%), Germany (28%) 

& France (26%)

TOP 3 reasons are: 

Áto maintain or improve 

physical condition/fitness

Áto motivate myself

Áto improve my energy level
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More & more information searches are being out carried online & in the cloud!
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Scan barcodes or QR codes to obtain more information é

Source: GfK survey among 25,000+ mobile users (ages 15+) in 23 countries ïrounded

Activities consumers do with their mobile phone 

whilst in a store

40% compare prices

40% contact a friend or 

family member for advice

36% take pictures of actual 

products that they might buy

29% take pictures of 

advertisements descriptions 

and other information

28% scan barcodes or QR 

codes to obtain more 

information
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To me, it is important to always be reachable wherever I am é

Source: GfK survey among 27,000+ Internet users (ages 15+) in 22 countries ïtop 2 boxes (agreement)/bottom 2 boxes (disagreement) out of 7-point scale ïrounded, 2016

Importance of being ñalways reachableò

ñAlways onò is turning our communication behaviour upside down!
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42% of the online population 

firmly agree

Russia, China, Turkey and 

Mexico show the highest 

agreement

Germany, Sweden, Canada 

& Netherlands are the only 

countries where greater 

numbers firmly disagree

than agree

nearly half of 30-39 year

olds say ñalways reachableò

is important

Agreement Disagreement 
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Virtual interactions with people & places can be as good as being there in person é

Source: GfK survey among 27,000+ Internet users (ages 15+) in 22 countries ïtop 2 boxes (agreement)/bottom 2 boxes (disagreement) out of 7-point scale ïrounded, 2016

Perception of virtual interactions

AR & VR blurs the line between virtual and reality!

Agreement Disagreement 23% of online consumers 

say virtual interactions can 

be as good as being there in 

person

Agreement peaks with those 

aged 20-29 & 30-39

Brazil & Turkey top the list, 

followed by Mexico, China 

and Russia

countries with the highest 

disagreement are Germany,

Sweden, Czech Republic, 

Belgium, Netherlands & UK
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A ñperceived benefitò is key for increasing the adoption rate of new technologies

Technology adoption is faster in ñemergingò countries 

due to leapfrogging of ñexistingò & ñoldò technologies

chasm

tech-nerds, looking for the brand new things people, looking for convenience & Ăworkingñ solutions

ĂShark-finñ 

markets

Visonaires Pragmatics ScepticsConservativesEnthusiasts

Chasm

Mass

market

Source: GfK, iSCM
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Digital success factors02
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Disruption, platform technology, network effects & cloud access are the basis for success

Source: GfK, iSCM

The digital USP

in global cloud eco-systems

Disruption Platform Network

Definition of new, 

simplified & digital 

business models, 

information 

& value chains

Scalable digital 

platforms based on 

constant or 

declining marginal 

costs, across 

industries & 

markets

Network effects 

support exponential 

customer growth 

within a very short 

period of time (the 

value of a service is 

dependent on the 

number of people 

using it)

Access

Ownership of or 

access to global 

digital infrastructure 

as the backbone for 

running digital 

business models

Market entry barriers are lowered significantly due to digital & global cloud eco-systems!
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70% of people accessing the internet globally use more than one device

Source: GfK Verein, GfK POS-Market Western Europe, January ïAugust 2017

Consumers are accessing the cloud with

a set of different devices & screen sizes
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Independent from é

The digital freedom

Time Location Demand

Source: GfK, iSCM

Individualization, convenience & simplicity create a new dimension of customer centricity


